Microeconomics Lecture 3 June 2020 Wednesday Period 3
Behavioural Economics
Framing and Nudges (from slides)
[image: ]












[image: ]






Clip 1 – Nudge Theory
 www.youtube.com/watch?v=HeUX6LABCEA 
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	Resource
	Where to find it.

	EconplusDal
	https://www.youtube.com/watch?v=m4Mg0d9-t2E 

	Bounded Rationality 
	https://www.youtube.com/watch?v=4Lusy6Vmvh8&feature=youtu.be 

	Sneaky Supermarkets
	https://www.nationalgeographic.com/culture/food/the-plate/2015/06/15/surviving-the-sneaky-psychology-of-supermarkets/ 
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The Parking Problem

Which of these “No Parking” signs do you think is most likely to be
observed? Least likely? Why?

NO PARKING STRICTLY
24 HOUR NO PARKING

IN FRONT OF THIS GATE

e
REQUIRED REHCATIED

WHAT PART DON'T FISHERMAN
OF EVEN PARKING
NO THINK ONLY
PARKING OF
DON'TYOU PARKING vtkltt SE"UESRESD

UNDERSTAND? HERE FOR BAIT

NO PARKING S Strictly * DO NOT
NOT 5 MINUTES

No Pa

NOT 30 SECONDS
NOT ATALL! 0 Turiag Point

PARK HERE.





image3.png
This Road Safety Advert from a few years ago highlights the use of
statistics and the impact on living or dying to frame the information -

it’s also a great example of a “nudge”. You can find it on YouTube here
www.youtube.com/watch?v=HeUX6LABCEA

Would you buy these products if they advertised themselves as 5% fat
sx110 rather than 95% fat free?
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